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ABSTRACT 

This study explores China’s media ecology as well as its aspirations for modernism 

in relation to generative Artificial Intelligence (AI). As China swiftly grows its digital 

infrastructure and embraces new technologies, generative AI is progressively helping 

to influence media content, avenues of communication, and public opinion. This 

work uses a quantitative approach to examine the link between generative AI 

applications and the idea of national modernism. The quality used in automation of 

the evaluation process. People working in the media, academics of communications, 

and technology customers all throughout China were given a comprehensive 

questionnaire. Using statistical techniques in this study helped one ascertain the 

importance of the data and the link between the dependent and independent 

variables. In the following spheres, generative AI seems to be rather beneficial: the 

technological development of digital communication, the automation of content 

creation, the increase of media access to underprivileged populations, and audience 

participation via personalisation and interactivity. These elements taken together 

promote China’s more ambitious aspirations of modernisation, especially in the 

areas of digital governance, fair development, and global competitiveness, as the 

results demonstrate. The research does indeed highlight some issues that need to 

be addressed if the researcher is to guarantee the ongoing presence of harmony. 

Among these challenges include ethical hazards, incorrect information, and legal 

limitations. The results of this study corroborate the increasing corpus of material 

on the change in media driven by artificial intelligence. According to the findings, 

China requires strategic use of AI to grow into a smart and educated country. 

Keywords: Generative AI, China, media transformation, modernisation, national 

development, technology and society. 

INTRODUCTION 

China is now riding high on the tsunami of change that has been brought about by 

the rapid proliferation of technologies that use generative artificial intelligence. 

These technologies have altered media settings wherever they have been 

implemented throughout the globe. The distribution, creation, and consumption of 
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media in China have all been significantly altered as a result of the use of generative 

artificial intelligence. At the present time, it is capable of producing text, photos, 

music, and video that are visually and aurally identical to those produced by humans. 

The use of generative AI is gaining increasing significance as China strives to achieve 

national modernity via the incorporation of creative digital technology into many 

social, economic, and cultural domains. Through an examination of four interrelated 

aspects—automation, innovation, accessibility, and involvement—the purpose of this 

study is to provide an explanation of how generative AI influences China’s media 

ecosystem and contributes to the efforts of the government to modernise the 

country (Chu & Dong, 2024). 

Despite the fact that human work is needed less often, the efficiency of media 

creation has increased thanks to the use of AI-generated news anchors, automated 

content development, and simplified procedures. Chinese information technology 

businesses are putting into practice novel approaches that alter communication 

patterns, which ultimately results in an improvement in artificial intelligence. 

Through the demonstration of how AI technology may overcome obstacles between 

urban and rural areas and enable access for a variety of groups, accessibility has the 

potential to improve information reach and inclusion. An investigation of the ever-

evolving interactions that take place between viewers and the individualised 

material that is generated by AI in order to encourage additional participation and 

conversation is referred to as engagement (Zhang et al., 2025). 

Despite these advancements, there is still a lack of regulatory control, which allows 

issues such as ethical concerns and incorrect information to continue to exist. This 

paper employs a quantitative research technique to investigate how the four 

components interact with one another to create a balance between generative AI 

and China’s path towards modernisation. Policymakers, media professionals, and 

engineers should be better informed on the benefits and pitfalls of AI integration in 

media by means of the data-driven insights this report delivers. In conclusion, the 

findings of our study have provided us with a deeper understanding of how 

generative AI may be of special assistance to China in its pursuit of a technologically 

advanced society that is inclusive of all persons. 

BACKGROUND OF THE STUDY 

In today’s rapidly evolving technology landscape, AI has emerged as a fundamental 

component of innovation across a variety of domains. One of the numerous subfields 

that fall under the umbrella of AI is generative AI. which stands out due to its ability 

to independently produce text, pictures, music, and video, therefore mimicking 

human creativity. Four of the ways in which this technology has altered the media 

and communication industries are the concentrated diffusion of material, the 

creation of virtual influencers, the advancement of automated journalism, and the 

development of editing tools driven by artificial intelligence. Specifically, China has 
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shown its support for generative AI and has placed among the top countries in terms 

of digital growth. The Chinese government has set objectives that include generative 

AI and is working to promote its deployment in a variety of other fields (Marcellino 

et al., 2023). 

In recent years, China’s media landscape has seen a significant transformation, 

changing its emphasis from the conventional state-led message to a hybrid strategy 

that incorporates both user-provided content and content created by AI. Alibaba, 

Tencent, and Baidu are three of the most prominent Chinese digital companies that 

are leading the way in the production of novel generative AI models. The upshot of 

this is changes in the efficiency of media, the variety of content, and the creativity 

of technological innovation. China is in charge of making all of these adjustments in 

accordance with its larger modernisation agenda, which places a high priority on 

technical sovereignty, economic transformation, social equity, and digital 

governance (Li et al., 2023). 

On the basis of the premise that generative AI is not just a revolution in technology 

but also a socio-political tool that has the capacity to influence public opinion, 

highlight cultural narratives, and redefine citizen engagement in a society that is 

growing more contemporary. Although it has several advantages, such as enhanced 

user contact, faster access, and more automation, generative AI poses severe 

problems over data privacy, fraud, and ideological control. These worries are 

despite the fact that it provides many benefits. 

PURPOSE OF THE RESEARCH 

This study aims to estimate how generative AI influences China’s media environment 

and thus its modernising projects. Generative AI has become a game-changer in 

media creation, information distribution, and audience involvement considering 

China’s present technological communication infrastructure. Thus, generative AI is 

suited to achieve the overall national goals of technical advancement, social 

inclusion, and effective government; thus, this research sets out to analyse its 

impacts on major developmental features like automation, invention, accessibility, 

and public engagement. The study aims to give real data on the link between media 

consumption of generative AI and general prosperity of China by means of a 

quantitative research methodology. Legislators, media experts, and technology 

developers are going to discover significant value for the results stressing the 

strategic significance of AI in producing a contemporary, informed, and 

technologically empowered society. 

LITERATURE REVIEW 

The entrance of generative AI into China’s media ecology is greatly influencing the 

road China is choosing towards modernity. This review of the relevant literature 

looks at four key elements: automation, inventiveness, accessibility, and interaction 
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to assist one understand the changes that have taken place. Applied in education 

and rural development, AI improves accessibility. Students of Chinese engineering 

using generative AI technology reported better degrees of both efficiency and 

creativity in their education. By use of AI-driven initiatives, support of cultural 

innovation and tourism in rural regions has helped to narrow the difference between 

urban and rural communities (Fan et al., 2025). 

 Content produced by AI is altering human interaction with numerous forms of 

media. ByteDance created platforms like Douyin, which employ AI to customise 

material for every individual, therefore generating an experience that is typically 

more fascinating and enjoyable. Conversely, the growing frequency of AI generated 

information raises doubts about the trustworthiness and veracity of the material 

shared with the general people (Guo et al., 2023). 

All of these components indicate how generative AI is transforming Chinese media 

operations and supporting China in its quest to modernise its media. General AI 

enables China to build a more technologically developed society. One may reach this 

by increasing user interaction, regulating frameworks, supporting technological 

innovation, and simplifying content production (Yang, 2024). 

RESEARCH QUESTIONS 

How does generative AI in the media landscape contribute to modernisation? 

RESEARCH METHODOLOGY 

RESEARCH DESIGN 

We used SPSS version 25 to do the quantitative data analysis. To determine the 

direction and strength of the statistical association, the odds ratio and 95% 

confidence interval were used. A statistically significant threshold was established 

by the researchers with a p-value less than 0.05. The data’s essential features were 

extracted using a descriptive analysis. When analysing data transformed by 

computing tools for statistical analysis or data collected from surveys, polls, or 

questionnaires, quantitative methods are often used. 

SAMPLING 

According to the Rao-soft algorithm, 473 questionnaires should be used for the study. 

Out of the 550 that were sent out, 537 were returned, and 37 were eliminated since 

the researchers were missing certain information. Researchers contacted and 

interviewed 500 Chinese people to compile the study’s findings. 

DATA AND MEASUREMENT 
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The research mostly used a questionnaire survey to collect data. The first part of 

the survey asked for basic demographic information, while the second part asked 

respondents to rate various aspects of the online and offline channels on a 5-point 

Likert scale. Many sources, largely online databases, provided the secondary data. 

STATISTICAL SOFTWARE 

The statistical analysis was conducted using SPSS 25 and MS-Excel. 

STATISTICAL TOOLS 

Descriptive analysis was used to understand the data’s essential nature. Using 

ANOVA, the researcher must examine the data. 

CONCEPTUAL FRAMEWORK 

RESULT 

Factor Analysis: One common usage of Factor Analysis (FA) is to check the 

underlying component structure of a group of measurement items. There is a belief 

that factors that are not immediately apparent impact the scores of the observable 

variables. A strategy that relies on models is the accuracy analysis FA method. 

Building causal pathways that link observable events, hidden causes, and 

measurement errors is the main focus of this work.  

One way to determine whether data is suitable for factor analysis is to use the 

Kaiser-Meyer-Olkin (KMO) Method. The researcher check whether the sample is 

enough for the whole model and for each individual variable. The statistics provide 

a numerical representation of the potential shared variance across several variables. 

Factor analysis works better with data that has smaller percentages. 

The output of KMO is an integer between 0 and 1. A sufficient sample size is defined 

as a KMO value between 0.8 and 1. In the event that the KMO falls below 0.6, 

indicating insufficient sampling, corrective measures must be implemented. Make 

an informed decision; 0.5 is used by certain writers for this purpose, hence the range 
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is 0.5 to 0.6. High partial correlations relative to total correlations are indicated by 

a KMO near to 0. To reiterate, significant correlations significantly impede 

component analysis. 

According to Kaiser, the following are the acceptable limits: Declining from 0.050 to 

0.059. 

Below-average by 0.60 to 0.69 

Middle school typical range: range: 0.70-0.79. With a quality point score ranging 

from 0.80 to 0.89. Everything from 0.90 to 1.00 is really mind-blowing. 

Table 1: KMO and Bartlett’s Test. 

Applying Bartlett’s Test of Sphericity provided further confirmation of the 

correlation matrices’ overall significance. Kaiser-Meyer-Olkin sampling adequacy is 

defined as 0.970. The researchers discovered a p-value of 0.00 by using Bartlett’s 

sphericity test. The correlation matrix was shown to not be a correlation matrix by 

a significant test result from Bartlett’s sphericity test. 

TEST FOR HYPOTHESIS 

INDIPENDENT VARIABLE 

Generative AI in media landscape: Media coverage of “generative artificial 

intelligence” refers to systems capable of creating media material on their own—

articles, movies, music, photographs, and social media postings among other things. 

Generative AI creates new, original content that replicates human creativity and 

expression by use of deep learning models like Generative Adversarial Networks 

(GANs) and Large Language Models (LLMs), unlike standard AI that analyses and 

evaluates data according on known methodologies. Generative AI changes media 

environment of China by means of content development, dissemination, and 

consumption habits. Media companies might streamline content distribution, 

personalise user experiences, and automate labour-intensive operations by using this 

technology. Chinese platforms have simplified reporting and increased audience 

interaction by using visual material, AI-generated scripts, and news presenters. 

Generative AI also offers personalised content distribution, real-time translation, 
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and accessibility aid to build a more welcoming digital communication environment. 

Media-used generative AI begs moral questions around content accuracy and false 

news. Generative AI in the media environment is therefore a hot problem for 

academics, lawmakers, and policy authorities especially in swiftly modernising 

nations like China. It offers really nice inspiration as well (Zhang et al., 2023). 

MEDIATING VARIABLE 

Modernisation: Modernism is a wide range of approaches aiming to replace more 

archaic, less developed systems in the built environment with newer, more 

industrialised, technologically orientated ones. Combining social changes, 

technology innovations, economic development, and institutional reforms, this 

greater effort to improve people’s quality of life, the effectiveness of government, 

and the capacity to compete worldwide includes social changes, technical 

innovation, economic growth, and institutional reforms. Modernism differentiates 

itself in the field of mass communication by the great use of digital technology, 

inventive approaches of information transmission, and building of public forums 

friendly, easy to use, and favourable for active participation. Two long-term 

initiatives establish modernism as one of China’s primary national objectives two: 

the 14th Five-Year Plan and “Chinese Path to Modernism”. The media would greatly 

value integration of creative technologies such as generative artificial intelligence. 

These will help high-quality development, digital transformation, social justice, 

cultural revitalisation, and technical self-reliance, thereby boosting content quality, 

expanding communication infrastructure, assuring that information is accessible in 

both urban and rural locations. One must balance modernism’s open governance, 

citizen participation, and media plurality with national stability and information 

control. Beyond just a developmental objective, China’s modernist agenda seeks for 

a contemporary, creative, and internationally integrated society—a vision that 

directs the strategic use of newly created technologies, including generative 

artificial intelligence (Li et al., 2023). 

DEPENDENT VARIABLE 

Advancement of the country: When political, social, technological, economic, and 

cultural institutions are reinforced, a country wins overall; it becomes more 

competitive globally, ensures their continuing development, and guarantees better 

living circumstances for its people. It entails the combined enhancement of national 

strengths via modern technology, better infrastructure, greater educational 

possibilities, effective government, and inclusive social policies put together. 

Closely linked with the wealth of the country, China’s strategic modernising projects 

seek to transform the country into an innovative, highly technologically advanced 

economy free from compromise of social harmony or national identity. This entails 

embrace of digital governance, artificial intelligence, renewable energy, and better 

public services. A nation’s progress is defined by its ability to match international 
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trends, provide its people chances depending on knowledge and education, and 

combat geopolitical and economic upheavals. Generative AI ensures that all 

audiences could value material, improve the effectiveness of communication, and 

support national goals to be pushed by showing technological maturity. This is a fair 

indicator of technical development. Therefore, the degree of progress of a country 

cannot be evaluated by its GDP alone; what matters most is how effectively its 

government and innovators blend to form a modern, equitable society (Shi & Sun, 

2024). 

Relationship between generative AI in media landscape and Modernisation: Apart 

from being a major factor in modernising the media environment, generative AI is 

driving changes in the production, dissemination, and consumption of knowledge in 

the digital age. Generative AI systems as ChatGPT, DALL·E, and Sora may help to 

create automated text, images, and videos. This technology not only lowers the 

necessary human activity but also greatly speeds up the development of resources. 

This action reduces the barriers that keep people and smaller companies out of the 

market, therefore enabling the general public to access the creation of media in line 

with the modernisation objectives of efficiency, creativity, and inclusivity. 

Furthermore, thanks to artificial intelligence-powered technology, platforms may 

now disseminate news, commercials, and entertainment based on consumer 

decisions. In our culture becoming more and more digital, audience happiness and 

involvement grow from this. Generative AI helps reporters to produce news that is 

both more accurate and faster by means of facilitation of features such automatic 

summarising, multilingual translating, and real-time updating. For the educated 

people of today, this is rather vital as it increases information availability. The 

problem still persists even if the use of artificial intelligence-powered verification 

technology helps to tackle the issue of false information in the media scene of today. 

The quick use of generative AI has brought a range of ethical and legal issues. Among 

these problems are content authenticity, intellectual property protection, personal 

information protection, and deep fakes and biased information spread. Given these 

issues, which reflect the more need for responsibility and digital literacy in 

modernisation, strong frameworks for governance and ethical standards for 

responsible usage are very vital. These frameworks must so be in place. Generative 

AI changes the way people in creative fields conduct their work even if it has the 

ability to increase productivity. This forces people to pick up new skills like how to 

manage artificial intelligence, how to assess data, and how to oversee ethical 

conduct, thereby challenging what we teach in classrooms nowadays. Generative AI 

ultimately results from and causes the media sector to modernise as well. To balance 

the advancement of technology with the obligation to act ethically in the always 

changing global media environment, it promotes quick digital transformation, 

supports the development of creative content ecosystems, and demands the 

acceptance of adaptive society responses (Fan, 2024). 



Prestieesci Research Review 
 
 

360 
 

On the basis of the above discussion, the researcher formulated the following 

hypothesis, which was analyse the relationship between generative AI in media 

landscape and modernisation. 

H01: There is no significant relationship between generative AI in media 

landscape and modernisation. 

H1: There is a significant relationship between generative AI in media landscape 

and modernisation. 

Table 2: H1 ANOVA Test. 

In this study, the result is significant. The value of F is 979.065, which reaches 

significance with a p-value of .000 (which is less than the .05 alpha level). This 

means the “H1: There is a significant relationship between generative AI in 

media landscape and modernisation.” is accepted and the null hypothesis is 

rejected. 

DISCUSSION 

Generative AI’s faster, more efficient, more customised content creation is 

revolutionising China’s media environment. This consequently promotes broad 

economic growth for the country. AI inspired solutions automate news writing, image 

creation, voice synthesis, video production in the entertainment, public 

communication, and journalism sectors. Apart from reducing production time and 

costs, this generates more media attention and engagement on every media 

platform. Generative AI is necessary for a fast-growing nation like China to 

modernise its information distribution system, improve its national narratives, and 

present its cultural influence both domestically and outside. Media created by AI 

supports significantly government smart governance, education, and digital 

infrastructure projects as it is efficient and scalable. Moreover, produced are new 

roles when generative AI modifies media production. When the next generation is 

more tech aware and prepared in artificial intelligence, it is excellent news for the 

workforce generally. Tight control of generative AI is necessary as it may result in 

incorrect information disseminated, ethical questions raised, and state-owned 

narratives produced by accident. Notwithstanding these challenges, China’s 

deliberate efforts in AI show its goals to be a key innovator and ideological influence 

agent. As it races towards technological independence, cultural soft power, and 
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economic progress, generative AI is assisting the media industry of the country to 

becoming more contemporary. Using generative AI by the media industry becomes a 

powerful weapon for China’s long-term ambitions of becoming an innovation hub 

and increasing its influence in the global information order to match national 

achievement in the country. 

CONCLUSION 

The perspectives on China’s total national progress are altered as a result of the 

incorporation of generative AI into the country’s media ecology. As a result of the 

fact that AI has the ability to automatically enhance and automate content 

development, the media sector has seen rapid improvement in terms of speed, 

accessibility, and originality. The advent of this phenomenon contributes to the 

advancement of digital progress, national influence, and technical modernity, 

among other things. It is not only the media environment that is being altered by 

generative artificial intelligence; other domains such as governance, education, and 

culture are also being affected. Because its use has ethical, legal, and social 

repercussions, it is necessary to formulate rules that are appropriate and to apply 

them strictly. The most significant impact that generative AI in media has on China’s 

economic modernisation and development is strategic. This is in addition to the 

apparent scientific gains from this technology. The media sector in China will be 

able to steer the nation towards a technologically sophisticated future front stage 

as a result of China’s ongoing investments in innovation powered by artificial 

intelligence. 
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