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ABSTRACT

Art and visual communication design commodities are also influenced by culture,
consumerism, and communication technologies. The consuming culture brought
about a dramatic shift in how art was seen and used. When it comes to visual arts
that convey meaning, graphic design is unparalleled. One of the primary goals of
graphic design is to convey information about a product or service graphically.
Expressing one's feelings visually eliminates the need for a shared language. Humans
rely on their eyes more than any other sense. The first stage is to observe and
comprehend the things, events, and conditions in one's immediate surroundings.
Visual information is more easily remembered. Previous research by a large number
of academics from other fields was used to analyse visual communication design.
Design for visual communication gained prominence and usefulness after the modern
era. Advertising and social media make heavy use of visual communication design,
and it seems to have spread everywhere. These days, visual communication is both
necessary and widely used in society. Because of its pervasiveness in daily life, visual
communication is fundamental. People love visual communication because it's easy
to understand and it allows them to express their aesthetic preferences. Visual
communication relies heavily on graphics. Virtual reality will gain traction as
computing power and network applications improve. The development and
dissemination of virtual reality technology, as well as its use in product packaging,
might benefit from studies that investigate these topics. Visual communication
design for packages is the focus of this article's analysis of graphic composition art.
This article explores the concepts, features, development, and applications of
virtual reality (VR) based on the current state of virtual panorama development both
domestically and internationally. Graphic composition art, graphic symbols of
innovation, and virtual reality technology package design are all areas that this guide
offers advice on.

Keywords: Encapsulation Of Human Expression, Visual Communication, Artistry,
Design Analysis.

INTRODUCTION

There is a wide range of reproductive methods and materials that make use of visual
representations (Zou &Tao, 2022). Pictures, graphs, charts, tables, drawings,
objects, videos, webpages, and other digital pictures captured by X-ray, ultrasound,
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scanner, or tomographic machines are all examples of visual representations. This is
the case whether the study is taking place in a hospital, an anthropological site, a
museum, or an observatory for the stars. Issues of publication-related image rights
and integrity, concerns about the use of images in research involving human
subjects, preservation and conservation efforts, and the verifiability and accuracy
of visual expressions are among the many possible ethical concerns that may
emerge. Many different kinds of moral questions could emerge (Audiah & Hananto,
2019). Built on sequential photos as its foundation, digital three-dimensional
panorama technology combines still images to create a panorama that seems to be
360 degrees in all directions. Thanks to these upgraded capabilities, the researchers
can see things in a new light, and guests will feel as if they are really there. The
design has progressed from its original purpose as a means of transportation and
protection into a marketing tool that conveys the brand's history. An often-
overlooked yet crucial part of visual communication is package design. In today's
society, packaging has transformed into a visual symbol of a brand. Every day,
people's lives are filled with visual communication design. Currently, it influences
and reflects people's lifestyle traits and habits and is present in every facet of
people’s lives. This means that visual communication design has to be flexible enough
to accommodate new circumstances (Arsovski et al., 2020).

BACKGROUND OF THE STUDY

According to literature, the term "packaging” may mean either the act of making
containers or wraps or the way a finished product is shown to buyers. Authentic
packaging or container (Ding, et al., 2020). The literature talks on how people think
and feel, how products are packaged, and the real-world uses of multisensory
experiences. Studying the effects of visual space on the design of multimodal
experience packages, the ways in which people's requirements for visual stimuli
change over time, and how individuals build and utilise visual space fairly are all
part of this. For a package to be both practical and aesthetically pleasing, its design
must include technical principles. This interdisciplinary synthesis connects several
fields via the themes of success, pragmatism, and culture and the arts. Packaging
design is culturally significant, according to the literature (Zeng et al., 2022). The
designer's familiarity with the product and ability to describe it give any packaging
design substance. Structure, visual imagery, use techniques, and user encounter are
the four practical areas in which the literature analyses the interactive concept’s
application to package design. In addition, the researchers compare and contrast
the four applications based on the interaction notion's expression form and
implementation concept. This article uses historical and comparative research to
look at how visual communication design has changed throughout time. There is a
plethora of published research on the topic of interactive notions used in package
design. Concepts of visual image design, user experience, package structure, and
interactive design for opening operations are the primary foci of the exam. Finding
the thing, expanding the perspective, or delving into the problem are all goals of
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this research. Concepts of many senses are fundamental to works on package design,
perceptual psychology, and customer perception. The objective is to study the
effects of material design, colour, structure, and form on multimodal experience
packaging. The course also delves into how images impact different senses, how
designers use visual space and perception in virtual package design for new media,
and how well these designs function (Elngar et al., 2021).

PURPOSE OF THE RESEARCH

The context of design and art education is the primary focus of this project, which
employs a pedagogical approach to investigate human expression. Interior design
education and colour theory were the foci of the empirical trials. The researchers
analysed the benefits and drawbacks of the most common approaches to education
in these two domains. Although this study's primary emphasis is on art and design
programs at universities, its results are generalisable to other fields and academic
levels. This research used a learning-event approach rather than a technical review
of the technology at hand. This approach involved keeping track of how the
technology improved learning for both teachers and students. The focus of the thesis
is on the instructional aspects rather than the product’'s technical qualities like its
interface, interaction, navigation, visual quality, etc. Also, according to the study,
the equipment isn't made for design goals, but to help with Art and Design classes.
Even more important than providing students with a tool to create own artefacts is
finding strategies to help them comprehend things on a deeper level. The inherent
connection between creativity and learning in the field makes it possible to apply
the same approaches to both learning and design; however, the latter application
of the technology is outside the purview of this study.

LITERATURE REVIEW

Capturing human emotion is greatly aided by the convergence of visual
communication, art, and design. The power of visual communication lies in its ability
to communicate ideas and emotions more effectively than any language in the
world. Fundamental to this process are artistic components like texture, color
theory, composition, and symbolism, which allow designers and artists to
communicate with a wide range of consumers. The natural tendency of humans to
record and communicate the researcher’s experiences is mirrored in the
development of visual communication. Art has always played a significant role in
documenting history and telling personal and community stories, from prehistoric
cave drawings to modern digital media. Nowadays, visual communication has a
bigger impact in places like public spaces, social media, and advertisements than it
ever has in the past. For example, murals and street art in cities not only decorate
public areas but also bring people together, spark conversations, and ultimately
bring about societal change. The convergence of digital tools and artistic expression
brought about by technological breakthroughs has further revolutionized visual
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communication. Graphic design, which is a kind of visual communication, uses visual
aspects to successfully present messages or goods, demonstrating this integration.
Visual material is now more accessible than ever before because to the rise of digital
platforms; it is also integral to many aspects of modern life, including advertising
and social media. All things considered, the ability to capture human emotion
depends on the complementary nature of art and visual communication. Visual
communication is always evolving, improving its ability to transmit nuanced thoughts
and emotions in many settings, by using creative approaches and embracing
technical developments (Elrabbaei, 2020).

RESEARCH QUESTION
What is the impact of Art on Human Expression?
RESEARCH METHODOLOGY

Quantitative research refers to studies that examine numerical readings of variables
using one or more statistical models. The social environment may be better
understood via quantitative research. Quantitative approaches are often used by
academics to study problems that impact particular individuals. Objective data
presented in a graphical format is a byproduct of quantitative research. Numbers
are crucial to quantitative research and must be collected and analyzed in a
systematic way. Averages, predictions, correlations, and extrapolating findings to
larger groups are all possible with their help.

RESEARCH DESIGN

In order to analyse quantitative data, SPSS version 25 was used. When analysing the
statistical association, the odds ratio and 95% confidence interval were used to
determine its direction and size. A statistically significant threshold was suggested
by the researchers at p < 0.05. The primary features of the data were identified by
a descriptive analysis. Mathematical, numerical, or statistical evaluations using
quantitative methodologies are often used for data gathered from surveys, polls,
and questionnaires, or by modifying existing statistical data using computing tools.

SAMPLING

After pilot research with 20 Chinese Researcher, 1100 Rao-soft pupils were included
in the final Investors. Male and female Researcher were picked at random and then
given a total of 1,455 surveys to fill out. A total of 1253 questionnaires were used
for the calculation after 1300 were received and 47 were rejected due to
incompleteness.

DATA & MEASUREMENT
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A questionnaire survey functioned as the primary data collection instrument for the
investigation. The survey had two sections: (A) General demographic information
and (B) Responses on online and non-online channel factors on a 5-point Likert scale.
Secondary data was obtained from many sources, mostly on internet databases.

STATISTICAL SOFTWARE
The statistical analysis was conducted using SPSS 25 and MS-Excel.
STATISTICAL TOOLS

To grasp the fundamental character of the data, descriptive analysis was used. The
researcher is required to analyse the data using ANOVA.

CONCEPTUAL FRAMEWORK

VISUAL
COMMUNICATION,
ART, AND DESIGN

HUMAN
EXPRESSION

RESULT

Factor analysis: One typical use of Factor Analysis (FA) is to verify the existence of
latent components in observable data. When there are not easily observable visual
or diagnostic markers, it is common practice to utilize regression coefficients to
produce ratings. In FA, models are essential for success. Finding mistakes, intrusions,
and obvious connections are the aims of modelling. One way to assess datasets
produced by multiple regression studies is with the use of the Kaiser-Meyer-Olkin
(KMO) Test. They verify that the model and sample variables are representative.
According to the numbers, there is data duplication. When the proportions are less,
the data is easier to understand. For KMO, the output is a number between zero and
one. If the KMO value is between 0.8 and 1, then the sample size should be enough.
These are the permissible boundaries, according to Kaiser: The following are the
acceptance criteria set by Kaiser:

A dismal 0.050 to 0.059, subpar 0.60 to 0.69

Middle grades often range from 0.70 to 0.79.
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Exhibiting a quality point score between 0.80 and 0.89.
They are astonished by the range of 0.90 to 1.00.

Table 1: KMO and Bartlett's Test for Sampling Adequacy Kaiser-Meyer-Olkin
measurement: .895

The outcomes of Bartlett's test of sphericity are as follows: Approximately chi-square
degrees of freedom = 190 significance = 0.000

This confirms the legitimacy of claims made just for sampling purposes. Researchers
used Bartlett's Test of Sphericity to ascertain the significance of the correlation
matrices. A Kaiser-Meyer-Olkin value of 0.895 indicates that the sample is sufficient.
The p-value is 0.00 according to Bartlett's sphericity test. A positive outcome from
Bartlett's sphericity test indicates that the correlation matrix is not an identity
matrix.

Table 1: KMO and Bartlett’s.
EMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. | 893

Bartlett's Test of Sphericity Approx. Chi-Square 3252 968

df 190

Sig. 000

The overall importance of the correlation matrices was also validated by Bartlett's
Test of Sphericity. The Kaiser-Meyer-Olkin sampling adequacy is 0.895. Utilizing
Bartlett's sphericity test, researchers obtained a p-value of 0.00. A notable result
from Bartlett's sphericity test indicated that the correlation matrix is not valid.

INDEPENDENT VARIABLE

Visual Communication, Art, And Design: All three of these disciplines—visual
communication, art, and design—share a common interest in the power of visual
representation to communicate meaning. Advertising, web design, and multimedia
are common examples of visual communication settings that make efficient use of
pictures, symbols, colours, typography, and layout to convey information. Art is a
way for people to express themselves creatively; it may be in the form of painting,
sculpture, or photography, and it can represent society, culture, or individual
experiences. At the same time, design is concerned with making aesthetically
pleasing and useful solutions to challenges, with a focus on the user's experience.
The integration of these fields improves the researcher’s capacity to understand and
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interact with visual material in a variety of settings, and each field contributes
something special to the overall goal of visual storytelling (Krishnan, 2019).

FACTOR

Art: Painting, sculpture, music, dance, literature, theatre, and digital media are all
works that fall under the expansive and ever-changing umbrella of art. Creative
expression is the process of making something new out of nothing using one's
thoughts, feelings, or experiences as inspiration. In addition to reflecting culture,
society, or personal identity, art often questions assumptions, prompts
contemplation, or elicits feelings. Depending on its context, it might serve as a
means of aesthetic pleasure, societal criticism, self-expression, or narrative. Art,
whether it provokes thought, beauty, or provocation, is ultimately a way for people
to relate to one another and human experience (Lagaeva & Simak, 2021).

DEPENDENT VARIABLE

Human Expression: What the researchers call "human expression” is really just the
act of expressing and depicting in creative or visual ways the wide range of human
feelings, ideas, and experiences. A wide variety of human emotions may be conveyed
via the use of symbols, body language, facial expressions, color, form, and
composition. The goal is to make the listener feel something, either academically
or emotionally, when they hear these terms. In many creative disciplines, including
art, design, and cinema, and photography, encapsulation is used to record, explain,
or provoke feelings and sensations of the human condition (Rosmiati, 2020).

Relationship between Art and Human Expression: Art and human expression have
a profound and fundamental connection. Many people find that art is the most
effective way to express themselves and share their stories. It provides a means of
expressing emotions like happiness, sadness, rage, or existential contemplation that
would be hard to put into words. Art captures the depth and subtlety of human
existence via many media such as painting, sculpture, music, literature, and
performance. Art also provides a platform for cultural expression by mirroring the
norms, challenges, and triumphs of a society. Artists provide light on the universal
human predicament by depicting it in their works, which transcends time, space,
and culture. Art may reflect on interpersonal connections, societal challenges, or
the process of self-transformation. Art is, at its core, an ever-evolving kind of human
expression that does more than just record feelings and events; it also poses
questions, provides answers, and fosters empathy and understanding among its
audience. It is a means of comprehending and conveying the intricacies of human
existence (Wang, 2021).

Based on the above discussion, the researcher formulated the following hypothesis,
which was to analyze the relationship between Art and Human Expression.
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Hoi: There is no significant relationship between Art and Human Expression.
Hi: There is a significant relationship between Art and Human Expression.

Table 2: H1 ANOVA Test.

ANOVA
Sum
Sum of Squares df Mean Square F Sig. |
Between Groups 39588.620 523 4978486 | 619312 | 000
Within Groups 492 770 729 2.597
Total 40081.350 | 1252

This investigation yields remarkable results. The F value is 619.312, achieving
significance with a p-value of .000, which is below the .05 alpha threshold. This
means “Hi: There is a significant relationship between Art and Human
Expression.” The alternative hypothesis is accepted, whereas the null hypothesis is
rejected.

DISCUSSION

Visual communication, art, and design capture human expression and provide
insights into social, psychological, and emotional aspects of human interaction and
society. From the examination of abstract ideas to the expression of collective social
conflicts or the intricacies of individual emotions, visual features are used as a
means to communicate the complexity of the human experience in all of these
domains. When it comes to the rapid dissemination of information, visual
communication is crucial. It allows us to communicate thoughts that are
incomprehensible in words via the use of pictures, symbols, and design. In today's
more globalised and linked society, where fast visual communication (via
advertising, social media, or signs, for example) improves comprehension and allows
for connection, this component is vital. One of the best ways to convey knowledge
and human emotion to a wide audience is via visual communication, which is both
immediate and easy to understand. But art offers a more complex and introspective
way of expressing oneself. It opens up a world of emotions, from the most intangible
thoughts to the most physical sensations, for people to discover and share. The
artist's chosen medium typically serves as an outlet for the artist's inner world, which
is often rather reflective. Art opens a window into the artist's emotional life and, by
extension, the viewer's own. From timeless depictions of people's identities to
societal commentary in modern art on topics like gender, politics, and racism, art
has always been a tool for self-discovery.

CONCLUSION

Finally, the study of visual communication, art, and design as means of human
expression reveals the deep relationship between visual language and human

599



Prestieesci Research Review

feelings, thoughts, and life events. Graphical representations of ideas and stories
have the ability to convey nuanced meanings that are difficult, if not impossible, to
convey via spoken language alone. Art, in all its manifestations, serves as a language
that transcends borders, reflecting collective and personal identities while also
stirring up feelings of passion and thought. Visual communication that incorporates
art and design serves as a medium for individual and communal expression beyond
just aesthetics. One of the most striking things about visual art, design, and
communication is how they facilitate the transgenerational transmission of ideas,
emotions, and cultural narratives. Art in all its forms gives voice to human
experience via visual narrative, colour theory, composition, and symbolism. This
includes both classical painting and sculpture as well as digital media and art created
by artificial intelligence. In addition to reflecting individual and collective
experiences, these forms of expression also influence how we see things, how we
feel about them, and what we come up with next. New avenues of expression,
communication, and innovation are opening up as a result of the merging of
technological concepts with design principles and shifting aesthetic trends. Modern
society relies on art and design, which adapt to new technologies and cultural norms,
to help people find their place in the world and express themselves. Looking at art,
design, and visual communication from a historical perspective reveals how much of
an influence human expression has had on our worldview, our society, and our
history.

REFERENCES

1. Arsovski, S.; Cheok, A.D.; Govindarajoo, K.; Salehuddin, N.; Vedadi, S.
Artificial intelligence snapchat: Visual conversation agent. Appl. Intell. 2020,
50, 2040-2049.

2. Audiah, J.; Hananto, B.A. Redesain visual permainan kartu ‘the art of batik’.
J. Bhs. Rupa 2019, 3, 9-21.

3. Ding, S.; Qu, S.; Xi, Y.; Wan, S. Stimulus-driven and concept-driven analysis
for image caption generation. Neurocomputing 2020, 398, 520-530.

4. Elngar, A.A.; Arafa, M.; Fathy, A.; Moustafa, B.; Mahmoud, O.; Shaban, M.;
Fawzy, N. Image Classification Based On CNN: A Survey. J. Cybersecur. Inf.
Manag. 2021, 6, 18-50.

5. Elrabbaei, I. The Graphic Label Was Raised as a Visual Means of
Communication to the Values and Behavior of the Individual. Art Hist. 2020,
8, 1-11.

6. Krishnan, V. Oppositional Designs: Examining How Racial Identity Informs the
Critical Design of Art and Space. Commun. Cult. Crit. 2019, 12, 90-109.

7. Lagaeva, T.l.; Simak, A.l. The use of triz (tips) methods for the perception of
the modern visual art. Art Des. 2021, 29-40.

8. Rosmiati, A. Aspects of visual communication design in animated learning
media for early childhood and kindergarten. Int. J. Soc. Sci. 2020, 3, 122-126.

600



Prestieesci Research Review

9. Wang, R. Computer-Aided Interaction of Visual Communication Technology
and Art in New Media Scenes. Comput. -Aided Des. Appl. 2021, 19, 75-84.
10.Zeng, X.; Wang, Z.; Hu, Y. Enabling Efficient Deep Convolutional Neural
Network-based Sensor Fusion for Autonomous Driving. ArXiv 2022, arXiv:
2202.11231.

11.Zou, X.; Tao, T. Dynamic Modeling and Simulation Analysis of Virtual Product
Design and Creation Based on OSG Artificial Intelligence Platform. Discret.
Dyn. Nat. Soc. 2022, 2022, 6214097.

601



