
Prestieesci Research Review 
 

416 
 

A STUDY OF THE INFORMATION TECHNOLOGY IN QUESTION, INCLUDING AN 

EXAMINATION OF ITS IMPLICATIONS ON A NUMBER OF CHINESE BUSINESSES. 

Jin Huan1, Divya Midhunchakkaravarthy1 

1Lincoln University College, Petaling Jaya, Malaysia. 

ABSTRACT 

Internationalisation of Born Global, a subset of SMEs (small and medium companies), 

is a relatively recent phenomenon that has emerged because of the trend towards 

globalisation. The Born Globals from wealthy nations like China has received 

disproportionate attention in the literatures. Nevertheless, many Born Globals may 

be found in both developed nations like China and more conventional industrial 

sectors, according to the generally acknowledged Born Global definition. They 

decided to focus on the internationalisation of Born Globals, a Chinese 

manufacturing company, in their study. They’re curious in the internationalisation 

goals, methods, and success factors of Born Global, a Chinese manufacturing 

company. It provides a theoretical framework for the three areas by drawing on 

canonical Chinese literature on Born Global theories. Their study also includes some 

comparisons Chinese literatures. In this work, the author used a quantitative case 

study methodology. Based on the researchers' chosen definition, they have chosen 

two Chinese manufacturing enterprises, Born Globals, to serve as their case studies. 

Primary data was gathered via the use of questionnaires and in-person interviews 

conducted over Skype. Following the required transcribing phase, the empirical 

finding component is provided in accordance with the theoretical part's structure. 

Some intriguing findings emerged from the analysis section. The internationalisation 

of Chinese manufacturing Born Globals is driven by several factors, including the 

desire to avoid local competition, increase profitability, and take advantage of 

advantageous regulations that are exclusive to China. 

Keywords: Information Technology, Chinese Businesses, Global Company, Chinese 

Manufacturing Industry. 

INTRODUCTION 

The world has been in awe of China's rapid economic growth since the late 1970s, 

when the nation started its reform and opening process (Dace, 2020). Currently, 

China's economy is ranked second in the world, and experts predict that it was 

overtake China to become the largest in a few years. The foundation for the 

formation of large, competitive Chinese firms has been laid by this economic growth 

as well. Additionally, because of a robust, state-led emphasis on being a world leader 

in technology, China has seen a dramatic increase in the number of highly successful 

indigenous technology companies. People have strong opinions on Chinese tech 

companies. Some think they just copy American ideas and make worse versions of 
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them, while others think they're stealing ideas and making better products. China is 

home to nine of the twenty biggest online businesses, while another eleven are also 

Chinese. Still, there's a significant gap between the origins and development of these 

massive Chinese IT companies and their foreign counterparts. This disparity is much 

more noteworthy. While the IT behemoths based in China tend to concentrate on 

the Chinese market and the Asian region, the global firms based in China are known 

all over the world by almost everyone with a smartphone or a PC with Wi-Fi. 

Considering the contemporary era of globalisation, when becoming a multinational 

firm does not always need waiting years, this article discusses the following study 

issue. Researchers' discussions of "domestic demand condition" pertain to the 

availability and quality of individuals and institutions in the home country, as well 

as their ability to purchase the products offered by the firm. This means that 

companies may tap into a larger customer base and benefit from economies of scale 

in an environment of increased domestic demand. Businesses, on the other hand, 

have no choice but to seek out international markets if they want to succeed in the 

face of a smaller or more limited home market. The study's authors concluded that 

multinational corporations are more common in nations with smaller domestic 

markets compared to those with bigger domestic markets. This is because, in part, 

Born Global targets niche markets; as a result, companies, even in very large 

countries, must cater to customers all over the globe. This has been shown by the 

results of several case studies carried out in Asian countries. Even if individuals have 

the ability to buy, cultural factors may be limiting the domestic market's potential. 

A company named Born Global, which makes genital products, was found by them. 

Since this kind of business runs counter to China's established values, it starts 

shipping most of its products overseas the moment it opens for business (Shi-Kupfer, 

2019). 

BACKGROUND OF THE STUDY 

Due to the increasing significance of global economic integration and new 

commercial endeavours, an increasing number of companies are extending their 

activities abroad in pursuit of worldwide opportunities. Traditional explanations of 

global trade have traditionally focused on large multinational companies (MNCs) and 

their enormous financial resources. These long-held views maintain that 

multinational corporations (MNCs) often begin in domestic markets before 

progressively extending their operations abroad, using resources including foreign 

market experience. But after the 1980s, companies went global at a faster pace due 

to innovations in and widespread use of information and Internet technologies, 

changes in market conditions (such as the rise of specialised market structures), and 

the acceleration of global economic integration (Kozhevnikov, 2019).  

A whole new category of global endeavours has evolved throughout the last several 

decades. The international orientation and early internationalisation of Born Global 

companies piqued the interest of scholars due to their high levels of international 
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capital, technology, human resources, and markets, setting them apart from the 

international firms portrayed in traditional theories of internationalisation. From a 

qualitative standpoint, one commonly held definition of Born Global is "a business 

organisation that, from inception, seeks to derive significant competitive advantage 

from the use of resources and the sales of outputs in multiple countries." Another 

definition uses the term "international new venture" to describe it. On the other 

hand, they may think of Born Global companies using a quantitative definition as 

those that began exporting within three years of their founding and were created 

after 1976. Their international sales accounted for 25% or more of their total sales. 

On top of that, several other academics blend the two concepts. Companies that 

were born global often have one-of-a-kind goods that target certain niche markets. 

Companies that fall under the "Born Global" umbrella tend to operate in the 

technology sector, where their distinctive goods are developed via creative 

processes. The most noticeable distinction between Born Global's rapid 

internationalisation process and the conventional method of internationalisation, 

which involves a succession of incremental choices and a protracted process where 

experimental knowledge of foreign markets and operations is accumulated, is that 

the former is characterised by a lack of gradualness. The rise of Born Global firms 

challenges the legitimacy, and it caused some experts to question its efficacy. The 

complexity of the Born Global phenomena has prevented the development of 

thorough theoretical models and explanations of the internationalisation process of 

Born Global (Deng, 2020). 

PURPOSE OF THE STUDY 

The researcher's investigation of the internalisation of Born Global' Chinese 

manufacturing practices is an important part of their overall goal. In contrast to the 

Chinese narrative that Born Global flee the country due to a lack of opportunity at 

home, Born Global in China's industrial sector confront a massive home market. They 

are intrigued to delve into the internationalisation motivations of Born Global, a 

Chinese manufacturing company that is heavily engaged in global production. This 

area of study finds Born Global’s internationalisation process to be fascinating. The 

internationalisation of Born Global, a Chinese manufacturing company, is undeniably 

quick. Additionally, they are interested in learning about the internationalisation 

process of these Born Global, which are Chinese manufacturing companies. 

Specifically, they would want to know whether they have a certain stage to explain 

their internationalisation efforts. On top of that, they are investigating the 

motivations of these Chinese manufacturing Born Global in their pursuit of 

internationalisation (Kim, 2020). 

LITERATURE REVIEW 

International New Ventures, also known as High Technology Start-Ups, are businesses 

that begin their operations on a global scale from the very beginning, form 
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partnerships without any relevant experience, and simultaneously expand into 

faraway markets and numerous countries. These companies are frequently 

mentioned in empirical studies. According to the researchers, an international new 

venture is a company that aims to gain a competitive edge by selling its products in 

multiple countries and using resources from the start. This definition places more 

emphasis on age and value added. Some businesses, known as high-tech 

corporations, may be able to begin internationalisation from the get-go because of 

the advanced nature of their products. While the latter is more targeted, the former 

provides more general information on how INVs come to be. They utilise a 

quantitative definition to classify companies as Born Global if they were founded 

after 1976, had 25% or more of their revenues come from outside the country, and 

began exporting within three years of its establishment. However, each of these 

definitions have their limitations. Most of the Chinese researchers. Both the 

definitions and the need for a more precise one are there. Specifically, they define 

an International New Venture as a standalone business with global product potential 

and the ability to internationalise rapidly thanks to the skills of its entrepreneurs. 

Because of this, they choose to employ the following definition in their research, 

which emphasised quantitative viewpoints: A Born Global is defined as a firm that 

aims to gain a substantial competitive advantage via the utilisation of resources and 

sales of outputs in several countries and has achieved a foreign sales volume of at 

least 25% within three years of its establishment. Foreign markets are not seen as 

supplementary to the domestic market by Born Global; rather, the world is seen as 

their marketplace from the very beginning. Secondly, within two years of 

establishment, Born Global begin exporting one or more products, and exports 

account for at least a quarter of total sales. Born Global are often small 

manufacturers that have made a significant breakthrough in some process or 

technology. Most of these manufacturers are active entrepreneurs who may have a 

novel idea or a fresh approach to doing business. The products sold by Born Global 

usually have a high level of value addition, and the bulk of these products are meant 

for industrial use. According to their research, several Born Global are high-tech 

companies based in China. These companies often use well-recognised technologies. 

In contrast to other businesses, they have seen faster growth rates and a significant 

increase in exports relative to sales in their home market. Typically, they focus on 

marketing to a worldwide niche rather than manufacturing customised goods. 

According to the experts, Born Global in Sweden may be found in both high-tech and 

specialist businesses. On the other hand, according to Born Global's poll in China, 

almost every company believes that providing superior quality and service is the 

foundation of their competitive advantage. Most of them work in a highly regulated 

industry and manufacture goods that are extremely specialist areas. Quite a few of 

them aren't even technologically advanced (Greene, 2020). 

RESEARCH QUESTION 

Why are Born Global firms in China trying to begin internalisation? 
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METHODOLOGY 

China's many different organisations were responsible for carrying out the research. 

A quantitative technique was chosen by the researcher because of the restricted 

resources and the short amount of time available. Using a random sampling process, 

each respondent was contacted for the survey. Following this, a sample size was 

determined using Rao Soft, and the total number of samples was 937. Individuals 

confined to wheelchairs or who are unable to read and write would have the survey 

questions read aloud by a researcher, who would then record their answers word for 

word on the survey form. While participants waited to complete their surveys, the 

researcher would inform them about the project and field any questions they may 

have. On occasion, it is asked that people finish and send back questionnaires 

simultaneously. 

SAMPLING 

Research participants filled out questionnaires to provide information for the 

research. Using the Rao-soft programme, researchers determined that there were 

937 people in the research population, so researchers sent out 1043 questionnaires. 

The researchers got 1019 back, and they excluded 31 due to incompleteness, so the 

researchers ended up with a sample size 988 of. 

DATA & MEASUREMENT 

A questionnaire survey was used as the main source of information for the study 

(one-to-correspondence or Google-form survey). Two distinct sections of the 

questionnaire were administered: Both online and offline channels' (A) demographic 

information, and (B) replies to the factors on a 5-point Likert scale. Secondary data 

was gathered from a variety of sites, the majority of which were found online. 

STATISTICAL SOFTWARE  

SPSS 25 was used for statistical analysis. 

STATISTICAL TOOLS 

To get a feel for the data's foundational structure, a descriptive analysis was 

performed. A descriptive analysis was conducted to comprehend the fundamental 

characteristics of the data. Validity was tested through factor analysis and ANOVA. 
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CONCEPTUAL FRAMEWORK 

RESULTS 

Factor Analysis: The process of verifying the underlying component structure of a 

set of measurement items is a widely used application of Factor Analysis (FA). The 

observed variables' scores are believed to be influenced by hidden factors that are 

not directly visible. The accuracy analysis (FA) technique is a model-based approach. 

The primary emphasis of this study is on the construction of causal pathways that 

connect observable occurrences, latent causes, and measurement inaccuracies. 

The appropriateness of the data for factor analysis may be assessed by using the 

Kaiser-Meyer-Olkin (KMO) Method. The adequacy of the sampling for each model 

variable as well as the overall model is assessed. The statistics quantify the extent 

of possible common variation across many variables. Typically, data with lower 

percentages tends to be more suited for factor analysis. 

KMO returns integers between zero and one. Sampling is deemed adequate if the 

KMO value falls within the range of 0.8 to 1. 

It is necessary to take remedial action if the KMO is less than 0.6, which indicates 

that the sampling is inadequate. Use the best discretion; some authors use 0.5 as 

this, therefore the range is 0.5 to 0.6.  

• If the KMO is close to 0, it means that the partial correlations are large compared 

to the overall correlations. Component analysis is severely hindered by large 

correlations, to restate. 

Kaiser's cutoffs for acceptability are as follows: 

A dismal 0.050 to 0.059. 

• 0.60 - 0.69 below-average 

Typical range for a middle grade: 0.70–0.79. 
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Having a quality point value between 0.80 and 0.89. 

The range from 0.90 to 1.00 is stunning. 

Table 1: KMO and Bartlett’s. 

The overall significance of the correlation matrices was further confirmed by using 

Bartlett's Test of Sphericity. A value of 0.949 is the Kaiser-Meyer-Olkin sampling 

adequacy. By using Bartlett's sphericity test, researchers found a p-value of 0.00. A 

significant test result from Bartlett's sphericity test demonstrated that the 

correlation matrix is not a correlation matrix. 

TEST FOR HYPOTHESIS 

DEPENDENT VARIABLE 

Chinese businesses: (a) the business, operations, and activities of or relating to the 

China Division that were conducted at any time prior to the Effective Time by the 

Parent or the Company or any of their current or former Subsidiaries, and (b) any 

businesses, operations, and activities that have been terminated, divested, or 

discontinued that, at the time of termination, divestiture, or discontinuation, were 

primarily related to the business, operations, or activities described in clause (a) as 

they were being conducted at the time of termination, divestment, or 

discontinuation, and that were primarily related to the business, operations, or 

activities described in clause (a) as they were being conducted at the time of 

termination, divestment, or discontinuation, including those that are outlined of the 

Separation and Distribution Agreement (Shi-Kupfer, 2019). 

INDEPENDENT VARIABLE 

Information Technology: The term "information technology" (IT) refers to the 

utilisation of various physical equipment, infrastructure, and processes, including 

computers, storage, networking, and other physical devices, to generate, process, 

store, and share several types of electronic data. However, information technology 

is often used in the context of corporate activities, as opposed to the technology 

that is utilised for personal or recreational reasons. Computer technology and 



Prestieesci Research Review 
 

423 
 

telecommunications are both included in the business use of information technology. 

The phrase "information technology" was first used in 1958 by the Harvard Business 

Review to differentiate between purpose-built computers that were created to 

execute a certain range of duties and general-purpose computing devices that could 

be configured to accomplish a variety of jobs (Greene, 2020). 

MEDIATING VARIABLE 

Implications of information technology: In a setting that is becoming more 

tumultuous, the continued existence and expansion of organisations would be 

contingent upon the efficient utilisation of information technology for the purpose 

of aligning the organisational structure with the preferences of the environment and 

for the creation of interorganisational structures that are mutually beneficial. In 

what ways may information technology assist organisations in dealing with the 

problems posed by an environment that is becoming more complicated and 

uncertain? In what ways might information technology assist organisations in 

achieving a flexible organisational structure? These are the issues that continue to 

be a source of uncertainty for a great number of emerging nations. Through the 

course of this research, an attempt will be made to shed light on the many features 

and effects of information technology in the management of organisational 

transformation, as well as its implications for emerging nations (Kim, 2020). 

A relationship between Chinese businesses and Information technology through 

Implications of information technology: Agricultural industries, light industries 

(also known as consumer industries), heavy industries, high-tech industries, and 

information technology-oriented industries are the phases that most industrialised 

nations go through as they grow. China is growing following the conventional road, 

but at a quicker pace than other industrialised nations. On the other hand, India is 

going from an agrarian economy straight to an industrial one that is service-oriented. 

The market mechanism that makes up the Chinese system places an emphasis on a 

more robust government direction, which ultimately results in the implementation 

of infrastructure on a bigger scale and the manufacturing industries becoming the 

main sectors. The rate of domestic savings in China is rather high, and the country's 

foreign reserves are fantastic thanks to its worldwide trading. It is possible to 

characterise the market mechanism that operates inside the Indian system as being 

orientated towards domestic consumers rather than investments, driven by the 

demand of the local market rather than by exports, with a relatively weak 

manufacturing sector, a dominating service industry, and higher software exports. 

Because of this, it has a dual economy, which means that there are both labour-

intensive low-tech sectors and tech-intensive high-tech sectors, particularly in the 

information technology industry (Dace, 2020). 
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Based on the above discussion, the researcher formulated the following hypothesis, 

which was to analyse the relationship between Chinese businesses and Information 

technology through Implications of information technology. 

“H01: There is no significant relationship between Chinese businesses and 

Information technology through Implications of information technology.” 

“H1: There is a significant relationship between Chinese businesses and Information 

technology through Implications of information technology.” 

Table 2: H1 ANOVA Test. 

In this study, the result is significant. The value of F is 943.286, which reaches 

significance with a p-value of .000 (which is less than the .05 alpha level). This 

means “H1: There is a significant relationship between Chinese businesses and 

Information technology through Implications of information technology” is accepted 

and the null hypothesis is rejected. 

DISCUSSION 

Chinese literature has placed a lot of emphasis on the reasons why Born Global 

decided to expand internationally, citing the small local market and the high demand 

for inche goods abroad as the main drivers. These two reasons, however, do not 

apply to their situation. Two things are wrong with this picture: first, the Chinese 

market is massive and growing, and second, these businesses are stuck making old-

fashioned goods that don't have any outside appeal. As a result, they remove the 

motivational "market demand condition" from their theoretical section. During the 

examination, they also come across two novel motives "high profits" and 

"preferential policies" that are supported by China's unique economic and political 

backdrop but are not found in Chinese literature. It's best to go global first if they 

want to compete with other firms that are already there. Companies from Born 

Global choose to export directly to escape the intense rivalry in the local market, 

as most enterprises in the sector are quite similar. In mature sectors with lesser 

technology and multiple identical firms, there is severe domestic rivalry, according 

to Chinese literatures and empirical data. As a result, Born Global is forced to travel 

outside more often. 
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CONCLUSION 

Researchers looking at these two companies concluded that Chinese Born Globals 

are going global to get away from fierce competition, get access to innovative 

technologies, boost revenues, and take advantage of government supports. Still, not 

even one of these businesses is able to satisfy the astronomical demand in global 

marketplaces. The two most obvious are China's insatiable desire to travel the globe 

in pursuit of superior education, state-of-the-art technology, and more knowledge, 

and the tremendous profits enabled by the country's inexpensive labour and 

materials. In contrast to Born Globals, the Chinese literatures attributed their 

worldwide expansion to factors like the desire for global resources and large profits. 

One may argue that these reasons, which show a higher level of Chinese 

particularity, are beneficial to our research. The case study leads the researchers to 

believe that the entrepreneur's personal and international business networks, skills, 

geographic location, market entry strategy, government policies, and abilities were 

crucial success factors in the internationalisation of Born Global, a Chinese 

manufacturing company. Regardless of whether Born Globals changes its OEM 

manufacturing structure or launches their own brands, the researchers believe that 

innovation culture will play a critical role in their future internationalisation. 
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